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What is SEO? 
SEO stands for ñsearch engine optimization.ò  The term may sound like optimizing an 

actual search engine such as Google, however this professional service focuses on 

tweaking a website to do well ï to appear among the top listings on search engine results 

pages (SERPs).  SERPs are web pages returned by search engines like Google or Yahoo! 

after a user performs a search. These pages contain links to web sites and documents that 

the search engine deems relevant to the word or phrase. These words or phrases are also 

known as ñkeywords.ò 

 

 
Figure 1: SERP for Pizza 

 

 

Using complex and proprietary algorithms, search engines consider hundreds of factors 

when gauging the relevance of a certain site or webpage. Search engines are constantly 

changing their proprietary algorithms ï sometimes significantly ï in an attempt to list 

only the most relevant results. 

 

Major search engines vary their results by geographic region and language.  For example, 

Googleôs German page will place more emphasis on German websites.  Search engines 

use various pieces of information; among these is language, the physical location of a 

websiteôs server, etc.  Thus, the results from Google.de may differ from the results of 

Google.com. 

 


